PRESS RELEASE

Ad Council, AMA, and CDC Urge Flu Vaccinations with
“Get My Flu Shot” Campaign
PSAs highlight how getting an annual flu shot is the best way to reduce your risk from flu and its
potentially serious complications, protect your loved ones, and enjoy the holiday season
NEW YORK, Oct. 12, 2022 — The Ad Council, American Medical Association (AMA), Centers for Disease
Control and Prevention (CDC), and CDC Foundation today launched their annual campaign to motivate
more people to get vaccinated against seasonal influenza (flu) to protect themselves and their loved
ones.
As the holidays approach, the organizations are reissuing their Get My Flu Shot campaign PSAs
nationwide to reach people with the message that a flu shot can help you stay healthy, reduce your risk of
severe outcomes, such as hospitalization and death, and avoid missing work, school, or special moments
with family and friends. The campaign ads direct audiences to GetMyFluShot.org for more information,
including where to get a flu vaccine in their area.
During a severe season, flu has resulted in as many as 41 million illnesses and 710,000 hospitalizations
among the U.S. population. The past two flu seasons have seen historically low levels of flu—possibly
due in part to public health interventions aimed at slowing the spread of COVID-19, such as maskwearing and physical distancing, that also helped reduce the spread of flu. It is possible that the U.S.
population currently has lower levels of immunity against the flu due to less flu activity the past two years,
along with recent drops in flu vaccine coverage. While we do not know what will happen during the
upcoming flu season, flu vaccination remains the best way to protect yourself and your loved ones
against flu and its potentially serious complications.
At a time when Americans are generally feeling insecure about the economy, getting a flu shot can also
help prevent lost earnings and added medical costs 1.
CDC Director of the National Center for Immunization and Respiratory Diseases, José R.
Romero, MD, said:
“Flu can be very serious, especially for those people who are at higher risk of getting very sick with
flu, like young children, older adults, pregnant people, and people with chronic health conditions.
Certain racial and ethnic minority groups also bear an unequal burden of flu hospitalizations and
are also less likely to be vaccinated. While we don’t know what will happen this flu season, we
know that flu vaccination is the most important tool we have to prevent severe flu outcomes. CDC
remains committed to emphasizing the benefits of flu vaccination, especially among those groups
of people who are disproportionately impacted.”
AMA Board of Trustees Chair-elect Willie Underwood, M.D., MSc, MPH, said:
“The flu vaccine is safe, effective, and can be taken in tandem with the COVID-19 vaccine and
booster doses. We encourage everyone 6 months and older to get vaccinated against the flu,
including people who are pregnant and immunocompromised. As part of our continued efforts to
ensure optimal health for all people and address health inequities, we’re continuing to focus our flu
campaign on reaching Black and LatinX communities.”
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The Get My Flu Shot campaign will also offer new FAQ videos featuring medical professionals and other
trusted messengers to help address questions and concerns about flu shots and provide fact-based
messaging and resources.
The campaign ads (titled #FluFOMO and “No Time for Flu”) and FAQ videos will be distributed
nationwide with a continued emphasis on reaching Black and Hispanic communities due to longstanding
health care inequities that have created undue burden and barriers in their communities. These groups
remain at a higher risk of severe illness from the flu, and less likely to be vaccinated against flu.2
Ad Council President and CEO Lisa Sherman said:
“Our Get My Flu Shot campaign is back with new tools and resources to help motivate Americans
to get vaccinated against flu this season. We’re honored to continue our work with AMA and CDC
to share this important annual message with all audiences, especially people who are at an
increased risk for severe complications from flu. Getting a flu shot is the most effective way to
protect ourselves, our loved ones, and avoid missing out on special moments this holiday season."
The Get My Flu Shot ads were created pro bono by advertising agency fluent360 and will appear in print,
TV, radio, social media, out-of-home, and digital formats nationwide in time and space donated by the
media. Inspired by the insight that people are motivated by caring for their loved ones, and that many are
juggling more responsibilities than ever this year, the campaign illustrates how getting sick with flu doesn't
just mean feeling ill—it could significantly disrupt the lives of individuals and their families.
CDC recommends that everyone six months and older (with rare medical exceptions) get a flu vaccine
each year. For people 65 years and older, three influenza vaccines (Fluzone High-Dose Quadrivalent,
Flublok Quadrivalent, and Fluad Quadrivalent) have been preferentially recommended for the 2022-2023
season3. Flu vaccines and COVID-19 vaccines can be given at the same time if you are eligible for both
and the timing coincides. Each year, CDC and AMA undertake a range of efforts to increase the number
of people who receive a flu vaccine. This season those efforts include working with doctor's offices and
pharmacies to provide guidance on giving flu and COVID-19 vaccines at the same time and supporting
community-based efforts to increase vaccination among racial and ethnic minority groups in the United
States.
About the AMA
The American Medical Association is the physicians' powerful ally in patient care. As the only medical
association that convenes 190+ state and specialty medical societies and other critical stakeholders, the
AMA represents physicians with a unified voice to all key players in health care. The AMA leverages its
strength by removing the obstacles that interfere with patient care, leading the charge to prevent chronic
disease and confront public health crises, and driving the future of medicine to tackle the biggest
challenges in health care. For more information, visit ama-assn.org.
About CDC
CDC works 24/7 protecting America’s health, safety and security. Whether disease start at home or
abroad, are curable or preventable, chronic or acute, or from human activity or deliberate attack, CDC
responds to America’s most pressing health threats. CDC is headquartered in Atlanta and has experts
located throughout the United States and the world.
About the Ad Council
The Ad Council has a long history of creating life-saving public service communications in times of
national crisis, starting in the organization's earliest days during World War II to September 11th and
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natural disasters like Hurricane Katrina and Hurricane Sandy. Its deep relationships with media outlets,
the creative community, issue experts and government leaders make the organization uniquely poised to
quickly distribute life-saving information to millions of Americans.
The Ad Council is where creativity and causes converge. The non-profit organization brings together the
most creative minds in advertising, media, technology and marketing to address many of the nation's
most important causes. The Ad Council has created many of the most iconic campaigns in advertising
history. Friends Don't Let Friends Drive Drunk. Smokey Bear. Love Has No Labels.
The Ad Council's innovative social good campaigns raise awareness, inspire action and save lives. To
learn more, visit AdCouncil.org, follow the Ad Council's communities on Facebook and Twitter and view
the creative on YouTube.
This project is supported by the Centers for Disease Control and Prevention of the U.S. Department of Health
and Human Services (HHS) as part of a financial assistance award totaling $1,000,000.00 with 83%
percentage funded by CDC/HHS and $200,000.00 and 17% percentage funded by non-government source(s).
The contents are those of the author(s) and do not necessarily represent the official views of, nor an
endorsement, by CDC/HHS, or the U.S. Government.
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